
Jornada JTI Hidrógeno y Pilas de 
Combustible  

               Reglas de participación, 

preparación de propuestas 

Madrid, 17 febrero 2020 



2 

Applicable rules 
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List of countries – Annex A 
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Countries not listed in Annex A 
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Countries not listed in Annex A 
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Mission Innovation 

Mission Innovation (MI) is a global initiative of 24 countries and the European 
Commission (on behalf of the European Union).  
They have committed to seek to double public investment in clean energy R&D  
http://mission-innovation.net 

Innovation Challenges (IC)  

http://mission-innovation.net/
http://mission-innovation.net/
http://mission-innovation.net/
http://mission-innovation.net/
http://mission-innovation.net/
http://mission-innovation.net/
http://mission-innovation.net/
http://mission-innovation.net/
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Finding the 2020 FCH call 
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Topics details 
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Partner search 
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Purchage goods, works or services 
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Proposal Template. Section 3.4 
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Subcontracts 
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Linked Third Parties 
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In-kind contributors 
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Proposal Template. Section 4.2 
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Additional activities 
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Ethics 

http://ec.europa.eu/research/participants/data/ref/h2020/grants_manual/hi/
ethics/h2020_hi_ethics-self-assess_en.pdf 

http://ec.europa.eu/research/participants/data/ref/h2020/grants_manual/hi/ethics/h2020_hi_ethics-self-assess_en.pdf
http://ec.europa.eu/research/participants/data/ref/h2020/grants_manual/hi/ethics/h2020_hi_ethics-self-assess_en.pdf
http://ec.europa.eu/research/participants/data/ref/h2020/grants_manual/hi/ethics/h2020_hi_ethics-self-assess_en.pdf
http://ec.europa.eu/research/participants/data/ref/h2020/grants_manual/hi/ethics/h2020_hi_ethics-self-assess_en.pdf
http://ec.europa.eu/research/participants/data/ref/h2020/grants_manual/hi/ethics/h2020_hi_ethics-self-assess_en.pdf
http://ec.europa.eu/research/participants/data/ref/h2020/grants_manual/hi/ethics/h2020_hi_ethics-self-assess_en.pdf


2.a. The extent to which the outputs of the project would contribute to 
each of the expected impacts mentioned in the workprogramme under 
the relevant topic 
 

2.b. Any substantial impacts not mentioned in the WP, that would 
enhance innovation capacity; create new market opportunities, 
strengthen competitiveness and growth of companies, address issues 
related to climate change or the environment, or bring other important 
benefits for society 
 

2.c. Quality of the proposed measures to:  
2.c.1. Exploit and disseminate the project results (including 
management of IPR),  and to manage research data where relevant 
2.c.2. Communicate the project activities to different target 
audiences 

Im
p

ac
t 

18 

Criterio 2 - Impact 
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Terminology - Results 



Resultados 

  Nueva tarjeta inteligente para xxxx 

  Obtención de una xxx con nuevos materiales 

  Kit de detección de xxx 

  Capacitación de profesionales en el ámbito de xxx 

  Capacitación de profesores 

  Mejoras en el hábitat local 

  Software de reconocimiento para operación remota y certificación 

  Sensores y electrónica para aplicación en xxx 

  Método para simular la inspección de xxx 

  Método de testeado de xxx 

Procesos para el desarrollo de xxx optimizadas para la fabricación de xxx 

Base de datos de parámetros de xxx para mejorar las propiedades de xxx 
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Resultados - Ejemplos 
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Terminology - Communication 
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Terminology - Dissemination 
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Communication versus Dissemination 
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Communication versus Dissemination 
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Terminology - Exploitation 
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Dissemination versus Exploitation 



Quality of the proposed measures to disseminate the project results 
 

– Proposals must include a draft plan for dissemination 
• With clear objectives and identify relevant measures 

• Identify categories of target audience 

• With strategies and indicators for measuring the success of activities 

 
– Means for dissemination 

• Website, Newsletters 
•  Publications in peer-reviewed scientific journals => identificar las más relevantes para el tema del 

     proyecto 
 

• Publication of a handbook for the project technologies, device data sheets  and user guide 
 

• Conferences/workshops Papers and presentations => identificar los más relevantes, con lugar y  
         fecha si se conocen 

• Live demonstrations 

• Trade fairs 

• Training sessions 

 
– Atención a los deliverables: demasiados deliverables confidenciales no hacen posible la 

diseminación de los resultados 

 

 

27 

Dissemination 



Mean for 
dissemination 

Event/Journal 
Target 

audience 

Key 
Performance 

Indicator 

  Conference   
 Scientific 
community in 
the field of xxx 

 > 1.000 
scientists 

  Publication   
 Especialistas 
en xxx 

 > 50 
manufacturers 

  Trade fair   
 Fabricantes de 
xxx 

 > 10 
integrators 

  etc   
 Usuarios de 
xxx 

 > 160 policy 
makers 

 

Ejemplo ficticio 
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Dissemination 



Quality of the proposed measures to communicate the project activities to different 
target audiences 
 
 

– New communication means: creation of a blog, use of scientific and professional                       
social networking (e.g. Research Gate, Academia.edu, Twitter account, QR code                          
included in all printed communication, create a wikipedia entry, etc) 

– Raise awareness of the project in the public domain, with business companies,                                          
policy makers, etc 

– Freely accessible tools at your disposal. Consult the Communication Guidelines 

• Horizon 2020 Magazine 

• Research*eu results Magazine 

• Research*eu focus 

• Futuris Magazine 

• Cordis Wire 

Social media Guide 
 

http://ec.europa.eu/research/participants/data/ref
/h2020/other/grants_manual/amga/soc-med-
guide_en.pdf 
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Communication 

http://ec.europa.eu/research/participants/data/ref/h2020/other/grants_manual/amga/soc-med-guide_en.pdf
http://ec.europa.eu/research/participants/data/ref/h2020/other/grants_manual/amga/soc-med-guide_en.pdf
http://ec.europa.eu/research/participants/data/ref/h2020/other/grants_manual/amga/soc-med-guide_en.pdf
http://ec.europa.eu/research/participants/data/ref/h2020/other/grants_manual/amga/soc-med-guide_en.pdf
http://ec.europa.eu/research/participants/data/ref/h2020/other/grants_manual/amga/soc-med-guide_en.pdf
http://ec.europa.eu/research/participants/data/ref/h2020/other/grants_manual/amga/soc-med-guide_en.pdf
http://ec.europa.eu/research/participants/data/ref/h2020/other/grants_manual/amga/soc-med-guide_en.pdf


 

Ejemplo ficticio 
 
 

Category of 

audience 

Target 

audience 

Type of 

information/ 

Material 

Channels/tools 
Objective of the 

communication 

Key Performance 

Indicator 

Scientific 

community 

Universities, 

Research 

Centres 

Reports, 

presentations 

Congress, Conferences, 

articles 

Increase visibility on the new 

technology 
> 1.000 scientists 

Manufactures 

of XXX 

Product 

developers 

Targeted 

information about 

the 

technology/product 

developed 

Site visits, videos, commercial 

shows 

Raise awareness on the new 

capabilities 
> 50 manufacturers 

Integrators… xxx 

Targeted 

information about 

the 

technology/product 

developed 

Site visits, videos, commercial 

shows 

Raise awareness on the new 

capabilities 
> 10 integrators 

Public 

authorities, 

Policy makers 

Regional, 

national, 

European 

authorities 

Summary reports, 

roadmaps 

Presentations, dedicated 

meetings 

Influence over the R&D 

priorities 
> 160 policy makers 

Associations xxxx 
Main outcomes, 

factsheeets 

Press release, website, 

publications 

Gain visibility among key 

players 
> 6 asssociations 

General 

Public 

People 

interested in 

xxx 

Marketing material, 

flyers, mock-ups, etc 

Website, Social media (blogs, 

Twitter, Facebook, LinkedIn) 

Increase social awareness 

about XXX 

> 60.000 interested 

parties 
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Communication 



 

– Clear indication which results will be exploited, in which way and by whom 
 

– Ejemplos de formas de explotación de resultados 

 

 Further Research 
• The results used as background of future research projects 
 

• Relevant for research organisations and research intensive companies 

Product 
development/ 

service creation 

• Results used in developing, creating and marketing a product/process 
      or in creating and providing a service 
 

• Relevant for companies 

Licensing, 
assignment 

• Results exploited by other organisations through out-licensing or  
      by the transfer of ownership 
 

• Relevant for all participants, to comply with H2020 rules 

Spin-off 

• A separate company established to bring to the market the technology  
     resulting from the project 
 

• Relevant for all participants, to comply with H2020 rules 

Standardisation • Results used either to develop new standardisation activities or  
     to contribute to on-going standardisation work 
 

• Relevant for all participants, to comply with H2020 rules 
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Exploitation 



– Si explotación comercial => Business plan 
 

– The purpose of the business plan is to demonstrate the commercial potential of 
the product and/or service and describe how this potential will be realised 

 Define the proposed offering: the product 

and/or service; target market sector. 
 

 Review the market sector, its: structure; size; 

drivers; market and technology trends. 
 

 Assess the competition: main players, their 

current offerings and market share.  
 

 Describe the innovation of the proposed 

offering in the context of the competition and the 

sector’s needs.  
 

 Summarise potential business model(s) 

together with possible entry price(s) and costs.  
 

 Assess the key risks to market entry and 

possible options for risk mitigation.  
 

 Outline, graphically, the roll-out of the 

offering: timescale; sales growth; market share.  
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Exploitation 
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Open access to research data – Annex L 
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Compulsory – Draft Plan for Dissemination and 

Exploitation of project results 




